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23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Typical Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 52.5 years old
(7.5% older than average) and have a $114,759 (16.7% higher than average) annual household income.
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2.9% or 1,804,971 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the CHICAGO, IL, DMA.
Typical Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA are 52.7 years old
(.3% older than average) and have a $129,124 (12.5% higher than average) annual household income.
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2.3% or 1,427,034 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the WASHINGTON, DC, DMA.
Typical Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA are 52.5
years old (.% younger than average) and have a $158,700 (38.3% higher than average) annual household...
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1.7% or 1,056,100 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the SEATTLE, WA, DMA.
Typical Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA are 52.4 years
old (.2% younger than average) and have a $144,471 (25.9% higher than average) annual household income.
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1.7% or 1,061,480 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the PHOENIX, AZ, DMA.
Typical Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA are 52.3 years
old (.4% younger than average) and have a $127,543 (11.1% higher than average) annual household income.
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23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 8.% more likely to be
a college graduate, 38.7% more likely to work full-time, 24.9% more likely to be married, 23.6% more
likely to be a parent of 1 or more children under 18.
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2.9% or 1,804,971 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the CHICAGO, IL, DMA.

Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA are 8.4% more likely
to be a college graduate, .8% less likely to work full-time, 4.4% less likely to be married, 4.8% more likely

to be a parent of 1 or more children under 18
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2.3% or 1,427,034 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the WASHINGTON, DC, D IA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA are 18.3%

more likely to be a college graduate, 6.% more likely to work full-time, 4.5% more likely to be married,

.9% more likely to be a parent of 1 or more children under
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1.7% or 1,056,100 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the SEATTLE, WA, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA are 4.% more likely
to be a college graduate, 4.4% less likely to work full-time, 1.6% more likely to be married, 3.5% more

likely to be a parent of 1 or more children under 18
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to be a parent of 1 or more children under 18

1.7% or 1,061,480 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the PHOENIX, AZ, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA are 30.6% less likely
to be a college graduate, .1% more likely to work full-time, 5.3% more likely to be married, .3% less likely
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own their home, 24.3% more likely to own a higher valued
home, 16.2% more likely to have a dog.
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23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 14.9% more likely to

home, 8.3% more likely to have a single-family
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2.9% or 1,804,971 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the CHICAGO, IL, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA are .2% more likely to

own their home, 10.% more likely to own a lower valued home, 6.5% less likely to have a single-family

home, 5.1% less likely to have a dog.
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2.3% or 1,427,034 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the WASHINGTON, DC, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA are .8% more

likely to own their home, 51.7% more likely to own a higher valued home, 14.8% less likely to have a

single-family home, 23.2% less likely to have a dog.
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1.7% or 1,056,100 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the SEATTLE, WA, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA are 4.9% less likely to
own their home, 87.5% more likely to own a higher valued home, .9% less likely to have a single-family

home, 9.7% more likely to have a dog.
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1.7% or 1,061,480 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the PHOENIX, AZ, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA are .3% less likely to
own their home, 22.6% more likely to own a higher valued home, 11.4% more likely to have a single-

family home, 22.1% more likely to have a dog.
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23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 5.1% more likely to
look up D-I-Y advice online, 2.2% more likely to always vote in local elections, .8% more likely to belong to
a gym, 5.4% more likely to fly domestic past y
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Top-ZO past 30-days Online Lifestyle Activites: Adults 45 - 59
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2.9% or 1,804,971 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the CHICAGO, IL, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA are 1.5% less likely to
look up D-I-Y advice online, 6.5% less likely to always vote in local elections, 20.2% more likely to belong to

a gym, 7.8% more likely to fly domestic
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2.3% or 1,427,034 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the WASHINGTON, DC, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA are .6% less likely

to look up D-I-Y advice online, 7.8% more likely to always vote in local elections, .% more likely to belong

to a gym, 3.4% less likely to fly domestic p
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1.7% or 1,056,100 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the SEATTLE, WA, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA are 1.% less likely to
look up D-I-Y advice online, 18.2% more likely to always vote in local elections, 11.6% less likely to belong
to a gym, 7.% more likely to fly domestic p

-Top-ZO past 30-days Online Lifestyle Activites: Adults 45 - 59 Political Activity: Adults 45 - 59

33.8% 804 27.4%

:
i Registered to Vote Democrat / Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
Presidential Elections: Always
' 2308 . e Presidential Elections: i m
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ide Elections: i
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Information ﬁ-;:::; horien/ advice /\;.:::i\ "::\::::" Gardenideas information Beauty idess Postresume Development Spiituakity [::::a chses nvite "“:::1:?“ ;z.:;r::, Famity advice  Service Local Elections: Always —
Fetina, oleonng o) Local Elections: Sometimes
# GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS" W GEM:X FEATCHKEY KIDG? (PME 00 whio Livi st SEATILE, WA, DA

B USA GEN-X (P45-59) "LATCHKEY KIDS"

o
@ﬂ Top-30 past 12-months Active Lifestyle Activites: Adults 45 - 59 % Past 12-months Domestic Airline Trips: Adults 45 - 59

: 15.5%
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13.8%
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5.3 ! Flew Domestic past year:
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1.7% or 1,061,480 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the PHOENIX, AZ, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA are 13.5% less likely to
look up D-I-Y advice online, 14.8% more likely to always vote in local elections, 2.3% more likely to belong

to a gym, 1.8% more likely to fly domestic

Top-ZO past 30-days Online Lifestyle Activites: Adults 45 - 59 Political Activity: Adults 45 - 59

Registered to Vote Democrat / Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
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Cooking vegeubies) Gym eduwcation  Progmm  orRelative (5%,
Matathon,
m GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA W USA GEN-X (P45-59) "LATCHKEY KIDS" etc)
USA GEN-X (P45-59) "LATCHKEY KIDS" USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 603
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. USA Projection USA Qual Intab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Past 30-days QSR Users: Adults 18 or older

1time 8.6%
3tmes
tmes
K
6 - 9times 16.-.3‘%

10 times or more

12.9%

® who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) muUsa

Total Monthly QSR Users: Avg. Monthly QSR Meals:
83.8%

83.3%

' 23.1% or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).
Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are .6% more likely to use
QSRs past mo., 1.6% more likely to use Sit-Down Restaurants past mo., 8.9% more likely to use Casinos past

yr., 19.7% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

16.9%

2 times

16.5%

3 times

11.8%

4 times %
a

5 times 6.9%

6 -9times 7%
10times or more 3.6%
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) m USA
Total ly Sit-Down R Users: Avg. Menthly Sit-Down R ant Meals:

72.6% 71.5%

Drank Past 30-days: Adults 18 or old

Liquor

Any Type of Beer

Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer
Microbrew / Craft Beer oo |
# who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Aduits) BUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

37.5%
iz

Malan  Wings/ Bagel/ Steskhouse Upscale Sevlood
Burgers | Dont/

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-X "LATCHKEY KIDS" (Age 45-59.. 20.1%

sports gar  makery
usa 19.9%

Mexican  Chinese

= who are GENERATION-X “LATCHKEY KIDS" (Age 45-59 Adults) mUSA

Past 12 months Casino Activities: Adults 18 or older
o
19, 684 7.0%

&

15, 5.8%

3.1%
2.4%

Slot Machines

Table Games (Craps, Poker, etc.)

Bar/ Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Used Past 30-days: Adults 18 or older

Cigarettes

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Other Gambling wggﬁ Casinos visited past 12 / Cannabis Vape
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mUSA = who are GENERATIONX "LATCHKEY KIDS” (Age 45-59 Adults) musa
6,049
USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 24,338

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Past 30-days QSR Users: Adults 45 - 59

1 time 32%
iy e
aons
i
.
10 times or more

13.6%
= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA

B USA GEN-X (PA5-59) "LATCHKEY KIDS"
Total Monthly QSR Users: Avg. Monthly QSR Meals:
83.8%

83.8%

2.9% or 1,804,971 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the CHICAGO, IL, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA are .% more likely to use
QSRs past mo., 4.1% less likely to use Sit-Down Restaurants past mo., 6.5% less likely to use Casinos past yr.,

17.8% less likely to smoke cigarettes.

L

Past 30-days Sit-Down Restaurant Users: Adults 45 - 59

. 1time
2 times

3 times

11.1%

4 times 10.2%
5 times

6-9times

10 times or more

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. ly Sit-Down Re

- o - “

Meals:

Top-10 Cuisines: Adults 45 - 59

(Sit-Down Restaurants Used Past 30-days)

# GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA
8 USA GEN-X{P45-59) "LATCHKEY KIDS"
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
GEN-X "LATCHKEY KIDS" (Pa5-59) who Live in the... [T0,6Z0NNININN  23.2%

usacen-x (pas-s9) “tatcrcey ko™ [N 20.1%

iafan  Wings/ Steskhouse Bagel/ Upscale Seafood
Burgers / Danut /

sports Bar Bakery

Drank Past 30-days: Adults 45 - 59
Liquor
A Type of Beer

Wine

zn,r;n,m
Imported Beer 2l
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA
W USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS" ~ USA Projection

Scarborough R1 2026: Feb25-Feb26
All Graphs and HBIAI Date Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 45 - 59

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub §

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

24,377,

Other Gambling 0% Casinos visited past 12 months: Yes

GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA ® USA GEN-X (P45-59) "LATCHKEY KIDS"

QualIntab 1,017

USA Projection UsA Qual Intab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

Used Past 30-days: Adults 45 - 59

Marijuana / Cannabis Cigarettes

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA
W USA GEN-X [P45-59) "LATCHKEY KIDS™



Past 30-days QSR Users: Adults 45 - 59
10 times or more

.6%
= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA
mUSA GEN-X (P45-59) "LATCHKEY KIDS"

Total Monthly QSR Users:
81.6%

2 times

3 times

4 times

5 times

6 - 9times

Avg. Monthly QSR Meals:
83.8%

2.3% or 1,427,034 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the WASHINGTON, DC, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA are 2.6% less likely
to use QSRs past mo., 2.6% more likely to use Sit-Down Restaurants past mo., 24.1% less likely to use

Casinos past yr., 23.6% less likely to smoke cigar

Past 30-days Sit-Down Restaurant Users: Adults 45 - 59

. 1time 15.3%

I 17.1%
11.1% |

2 times
3 times

4 times

10.2%

10 times or more

5 times

4.2%
m GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA

Total Monthly Sit-Down Restaurant Users:  Avg. ly Sit-Down Re Meals:

- o - “

Drank Past 30-days: Adults 45 - 59
Liquor
A Type of Beer

Wine

20,613,730
Imported Beer TR

Domestic Regular Beer

Domesti Light Beer
Microbrew/ rof Beer b

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA
W USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS" ~ USA Projection

Scarborough R1 2026
All Graphs and HBIAI Date Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 45 - 59

(Sit-Down Restaurants Used Past 30-days)

poall
i i
Mexican  Chinese  Biza  Coffee  falan  Wings/ Steskhouse Bagel/ Upscale Seafood
House | Burgers / Dot /
Caffee Bar Sports Bar Bakery

 GEN-X "LATCHKEY KIDS" (P45 -59) who Live inthe WASHINGTON, DC, DMA.
mUSA GEN-X (P45-59) "LATCHKEY KIDS"

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
GEN-X "LATCHKEY KIDS" (P45-58) who Live in the .. 23.9%

usacen-x (pas-s9) “tatcrcey ko™ [RINEIIII 20.1%

Past 12 months Casino Activities: Adults 45 - 59

Slot Machines oo %

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert m 9.8%

Sports Betting 6.0%

1
2.8%
3.1% 24,877 ..

. 5%
Other Gambling m; Casinos visited past 12 months: Yes

0%
= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA
W USA GEN-X (P45-59) "LATCHKEY KIDS™
Qual intab 1,481
USA Projection usA

Spa

Mar25-Mor26

Qual Intab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

Used Past 30-days: Adults 45 - 59

Marijuana / Cannabis

= GEN-X "LATCHKEY KIDS” (P45-59) who Live in the WASHINGTON, DC, DMA
= USA GEN-X [P45-59) "LATCHKEY KIDS™

Cigarettes



Past 30-days QSR Users: Adults 45 - 59

Films

2 tmes
3 tmes
4 times
5 times
¢-sumes
10 times or more

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA
®USA GEN-X (P45-59) "LATCHKEY KIDS"

Total Monthly QSR Users:
78.2% 83.8%

Avg. Monthly QSR Meals:

1.7% or 1,056,100 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the SEATTLE, WA, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA are 6.7% less likely to
use QSRs past mo., 4.4% less likely to use Sit-Down Restaurants past mo., 19.5% more likely to use Casinos

past yr., 24.5% more likely to smoke cigarett

Past 30-days Sit-Down Restaurant Users: Adults 45 - 59

[ ] 1time

15.3%

2 times 17.1%
3 times
4 times
5 times

6 -9times

10 times or more

4.2%
® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA

Total Monthly Sit-Down Restaurant Users: Avg. ly Sit-Down Re

- o - “

Meals:

Drank Past 30-days: Adults 45 - 59

g
Any Type of Beer 3 4l
Wine
Imported Beer

Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA
W USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS"  USA Projection

Scarborough R1 2026: Mar25-Mar26
All Graphs and HBIAI Date Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 45 - 59

(Sit-Down Restaurants Used Past 30-days)

Mexican  Chinese  Biza  Coffee  iffian

Wings/ Steskhouse Bagel/ Upscale Seafood
House | Burgers / Dot /
Caffee Bar Sports Bar Bakery

 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA
WUSAGEN-X (P45-59) “LATCHKEY KIDS"

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
GEN-X "LATCHKEY KIDS" (P45-58) wiho Live in the .. 18.1%

usacen-x (pas-s9) “Latcrcey ko™ [N 20.1%

Past 12 months Casino Activities: Adults 45 - 59

Slot Machines

Table Games (Craps, Poker, etc.)

8,370,675 13.2%
[ 10.3%

19,283,531 30.5%
6,506,141
5,

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

P 24,377,

Casinos visited past 12 months: Yes
GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA ® USA GEN-X (P45-59) "LATCHKEY KIDS"

Other Gambling

Qual Intab 977

USA Projection UsA Qual Intab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

Used Past 30-days: Adults 45 - 59

Marijuana / Cannabis

Cigarettes

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA
W USA GEN-X [P45-59) "LATCHKEY KIDS"



Past 30-days QSR Users: Adults 45 - 59
10times or more

W GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA
W USA GEN-X (P45-59) "LATCHKEY KIDS"

Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.6%

83.8%

1 time

3 times

4 times

5 times

6-9times

past yr., 4.9% less likely to smoke cigarettes.

1.7% or 1,061,480 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the PHOENIX, AZ, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA are 3.3% more likely to
use QSRs past mo., .% more likely to use Sit-Down Restaurants past mo., 28.5% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 45 - 59

[ ] 1time

15.3%

2 times

17.1%

3 times

~ 11.1%
10.2%
® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

- o “

4 times

5 times

6 -9times

10 times or more

e R

Drank Past 30-days: Adults 45 - 59

Liquor

28,515,689

45.1%
Ay Type cf bae

e
16,511,287 25.1‘)(;

Imported Beer

Domestic Regular Beer

16,195,317 25.6%

Domestic Light Beer

v ¥
Microbrew / Craft Beer

 GEN-X "LATCHKEY KIDS" (P45-50) who Live in the PHOENIX, AZ, DMA
B USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS"  USA Projection

Scarborough R1 2026: Feb25-Feb26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 45 - 59

(sit-Down Restaurants Used Past 30-days)

-~ 16.7%
[ . i

Colfen
Mouse /
Coffee Bar

Mexian  chinese  Piza mafan  wWings/ Steskhouse Bagel/ upscale Seafood
Burgers / Doner /
Sports Bar

= GEN-X "LATCHKEY KIDS” (P45-59) who Live in the PHOENIX, AZ, DMA
WUSA GEN-X (P45-59) "LATCHKEY KIDS"
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
GEN-X "LATCHKEY KIDS" (P45-59) who Live in the... 16.9%

usa cenx pas-59) tarcrcey ios” ERPGIIIIIN  20.1%

Past 12 months Casino Activities: Adults 45 - 59

Slot Machines

Table Games (Craps, Poker, etc.)

Bar / Nightclub

6,506,141 10.3% ;
9.8%

8.2%
6.0%

9,283,
8,370,675 13.2%

Upscale Restaurant
Stage Show / Concert

Sports Betting gy

2.6%
3.1%

e e

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 45 - 59

GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA M USA GEN-X (P45-59) "LATCHKEY KIDS"

Qualintab 603

USA Projection UsA Qual intab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

/ Cannabis

Cigarettes Vape

 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA
W USA GEN-X (Pa5-59) “LATCHKEY KIDS™




| 23.1%

Investments Owned: Adults 18 or older

HaTE P

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

12.8%

Money Market Funds PR,

37,601,219
SAG283 8.6%
PECTY  10.0%

Bonds

or 63,217,798 of USA Adults 18 or older are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults).

Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) are 19.5% more likely to have
a 401K, 22.4% more likely to have an Auto Loan, 11.2% more likely to Invest/Trade Stocks Online, 8.3% more
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

TTH 6.6% T3 5yp 67% 4 e

Other (Crypto / NFTs / Metals, etc.) 8% 15.6%) -
,904,15BE1C y
529 Plan / College Savings Plan M‘m ; Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property m’:: Account Mortgage L::::;[::::e
= who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) HUSA = who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) B USA
Professional Services Used*: Adults 18 or older 'n'Past 3-Months Payment Methods Used: Adults 18 or older
Financlal Fennr 4.7 = 7;2 17«%
Online Investing / Stock Trading
5 5: 9.7%
e o
Insurance Agent at a Local Office (not online) _ o @ ®
1686;578.7%
Real Estate Agent ™ o0 i -
6% (*Past 12 Months) Venmo MasterCard  Apple Pay  Cash Google Par American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attomney 0% Express card Messenger
w who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) = USA # who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 6,049

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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have

lnvestments Owned: Adults 45 - 59

34,639,269

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

7.6%
6, 171 = 9.8%
8.6%
5,444,243 151

7.1%

11.6%

529 Plan / College Savings Plan ik

Other (Crypto / NFTs / Metals, etc.)
Bonds
Second Home or Real Estate Property

7.8%
= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA
B USA GEN-X (P45-59) " LATCHKEY KIDS'

. 2.9% or 1,804,971 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the CHICAGO, IL, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA are 2.4% more likely to

a 401K, 14.6% less likely to have an Auto Loan, 1.% more likely to Invest/Trade Stocks Online, 9.9% less

Iikely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 45 - 59

7% B.0% 7.3%
B vl I PO
Certificates of Studentloan Personal Loan Refinanced Home
Deposit (CDs) Home  Improvement

Mortgage Loan or Home
Equity Loan

a.7% 0.7%

Money
Market
Account

Online Bill Auto Loan

Paying

Mobile
Banking

Online
Banking

Checking  Debit or ATM Credit Card

Account card

Home
Mortgage

B GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"

Professional Services Used*: Adults 45 - 59

Tax Preparation Service

Financial Planner

11,257,797

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

5,527,957
46%

B on
R

Estate Planning
Real Estate Agent 27%

20.7%
0.6%

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA
USA GEN-X (P45-59) "LATCHKEY KIDS"

(*Past 12 Months)

Divorce / Family Attorney

USA Projection

Scarborough R1 2026: Feb25-Feb26  Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

f\Past 3-Months Payment Methods Used: Adults 45 - 59

91% 94% g% (o
2.5% 3-8%

Square Cash  Facebook Samsung Pay
Messenger

American
Express

¥ GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA

m USA GEN-X (P45-59) "LATCHKEY KIDS"

Gmgle Pay Store Credit Discover

Card

cash App

MasterCard

Zelle Venmo Apple Pay

1,017
USA Projection

USA  Qualintab 6,049
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mﬁalnvestments Owned: Adults 45 - 59

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds s 12.8%

. 7,758 16.0%
529 Plan / College Savings Plan %

Other (Crypto / NFTs / Metals, etc.) 9;,:.295

v 8.6%
Bonds E7YET 0%

8.9%

Second Home or Real Estate Property ‘;‘ T

B 7%
 GEN-X “LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA
M USA GEN-X (P45-59) "LATCHKEY KIDS"

2.3% or 1,427,034 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the WASHINGTON, DC, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA are 1.% more likely
to have a 401K, 15.9% less likely to have an Auto Loan, 5.8% more likely to Invest/Trade Stocks Online, 9.4%
less likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 45 - 59

91% 77% %% J3% 73% 67%

15.7% 800

- - o
Auto Lo Money  Certificates of Studentloan Personal Loan Refinanced Home

7.9%

31 20270

Credit Card Online Mobil

2z 470

Checking Debitor ATM  Savings Online Bill Home

Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"

Professional Services Used*: Adults 45 - 59

Tax Preparation Service
Financial Planner
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
Estate Planning M :;:'
Real Estate Agent i‘l;;

Divorce / Family Attorney IM:;::

™ GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA
USA GEN-X (P45-59) "LATCHKEY KIDS"

(*Past 12 Months)

USA Projection

f\Past 3-Months Payment Methods Used: Adults 45 - 59

a

zelle Venmo

270101 TIRT aama TRTVTY |ssnise PRV

MasterCard Pay Store Credit  American
Card Express

™ GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA

= USA GEN-X (P45-59) "LATCHKEY KIDS"

Square Cash  Facebook Samsung Pay
Messenger

. o TP Ss
Apple Pay  CashApp  Google Discover

Scarborough R1 2026: Mar25-Mar26  Qual Intab 1,481
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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1.7% or 1,056,100 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the SEATTLE, WA, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA are 4.8% less likely to
have a 401K, 21.3% less likely to have an Auto Loan, 36.6% more likely to Invest/Trade Stocks Online, 14.%
more likely to pay with their Debit Card.

mﬁalnvestments Owned: Adults 45 - 59 Financial Services Has and/or Uses: Adults 45 - 59

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

1

9
21.6%
347,45 17.9%

L 14.0%
8,080,609 12.8%

. 110,73( 10.5%
529 Plan / College Savings Plan ina%

Other (Crypto / NFTs / Metals, etc.) “'“

Mutual Funds

Money Market Funds

75% 7.7% %1% 73% 6ox 6%

Bonds ‘59‘ Checking Debitor ATM  Savings  CreditCard  Online Mobi Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
3 3 9.2% Account Mortgage Loan or Home
Second Home or Real Elstate Property fran Equity Loan
:ﬁ::';ﬂ:fmm ';_E;;() 'P;;g::’zﬂgg Live in the SEATTLE, WA, DMA ® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"
Professional Services Used*: Adults 45 - 59 T Past 3-Months Payment Methods Used: Adults 45 - 59

Financial Planner

Tax Preparation Service el -
»
11,257,707 17.8%
10,318,503 16.3%
08 9.2%
5,115,451 9.7%
6.3%
B8.7%

. 44%
Estate Planni

B 5o

119.9%)
S 8.9% 9.4% 6.7%
s -
Restotte e PR ! -\ - ... e T

6% (*Past 12 Months) zelle Venmo MasterCard  Apple Pay  CashApp  Google Pay  Store Credit Discover  Square Cash Facebook Samsung Pay
0.6% Card Express Messenger
 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA = GEN-X "LATCHKEY KIDS" {P45-59) who Live in the SEATTLE, WA, DMA

® USA GEN-X (P45-59) "LATCHKEY KIDS"
USA GEN-X (P45-59) "LATCHKEY KIDS"  USA Projection  Scarborough R1 2026: Mar25-Mar26  Qual Intab 977
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection UsA Qual Intab 6,049

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Divorce / Family Attorney
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1.7% or 1,061,480 of USA GEN-X (P45-59) "LATCHKEY KIDS" Adults 45 - 59 Live in the PHOENIX, AZ, DMA.
Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA are 13.2% less likely to
have a 401K, 22.2% more likely to have an Auto Loan, 2.3% more likely to Invest/Trade Stocks Online, 16.8%
more likely to pay with their Debit Card.

mﬁalnvestments Owned: Adults 45 - 59 Financial Services Has and/or Uses: Adults 45 - 59

34,639,269 54 8

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds g ;
Money Market Funds 1?::‘
529 Plan / College Savings Plan i

Other (Crypto / NFTs / Metals, etc.) ’698%

X 7.7
I

31 2010 s oo

470

—— y . - " 200 ! L - -
Bonds 8.6% Checking Debitor ATM  Savings  CreditCard  Online Mobi Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
: Account Mortgage Loan or Home
Second Home or Real Estate Property 060,53 Equity Loan
= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA
BUSH GENX {554 um.(CHKE\, :(:;'JSD @inthe Py ® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"

Professional Services Used*: Adults 45 - 59 'E'Past 3-Months Payment Methods Used: Adults 45 - 59

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

8.0% 94%
ﬂ .
(s 9

Real Estate Agent |
Pay Store Credit  American Discover  Square Cash Facebook Samsung Pay

ca0s- ) sarau oy TROPRTE] zadses B

5 Bsar0.43
Venmo

MasterCard  Apple Pay  Cash App

Google

. (0.2% (*Past 12 Months)
Divorce / Family Attomey 0.6% card Express Messenger
 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA =gt m@%’;’?&%ﬁﬁ;&? Live in the PHOENIX, AZ, DMA
USA GEN-X (P45-59) "LATCHKEY KIDS"  USA Projection ~ Scarborough R1 2026: Feb25-Feb26  Qual Intab 603
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection USA  Qualintab 6,049
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Play Video Games

“Lifestyle/Future Plans”

P18+ USA DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted
Resume/Looked for a New Job Online in the past 30 days)

/iﬁndeed) Looking for a New Job

84,498,252

65,104,039

Plan to Buy a Used Vehicle
Plan to Buy/Lease New Vehicle
Plan to Move next 12mos

Use Online Dating Apps
LGBTQ+

Plan to Buy a House/Condo
Plan to Go Back to School

Still Attending College

Plan to Get Married

Plan Birth of a Child

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 6013

32,334,398

29,996,878

'26;-204,387
.19.,.3‘.1‘7,72"9

18,605,635 6.8%

indeed

20,473,054

USA

8,430,638%

7,038180
W P18+ USA DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

m P18+ USA AVERAGE: (Posted Resume/Looked for aNew Job Online in the past 30 days)
Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Ssoe fa .al for Anything -
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“Lifestyle/Future Plans"

P18+ CHICAGO DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted
Resume/Looked for a New Job Online in the past 30 days)

Play Video Games

/indeed’ Looking for a New Job

Plan to Buy/Lease New Vehicle

Plan to Buy a Used Vehicle | vm

Lty ——. ““ndeed
ostas l

Plan to Buy a House/Condo

Use Online Dating Apps
Plan to Get Married
Still Attending College e
Plan to Go Back to School e

2 869,505

Plan Birth of a Child

m P18+ CHICAGO DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
B P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

CHICAGO DMA Scarborough R12026: Feb25-Feb26 Qualintab: 1017 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e a . al for Anything =
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"Lifestyle/Future Plans"

P18+ WASHINGTON, DC DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Posted Resume/Looked for a New Job Online in the past 30 days)

Play Video Games

21,041,380

/i"ndeed‘ Looking for a New Job

17,183,188

Plan to Buy a Used Vehicle

8,565,113
Plan to Buy/Lease New Vehicle :
Use Online Dating Apps

Plan to Move next 12mos

‘indeed

Plan to Go Back to School

Plan to Buy a House/Condo
Still Attending College

LGBTQ+ |d34Be0% |
Plan to Get Married WASHINGTON, DC
Plan Birth of a Child %

= P18+ WASHINGTON, DC DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for aNew Job Online in the past 30 days)

B P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26 Qual Intab: 1481 Share of Everything

.
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"Lifestyle/Future Plans"

P18+ SEATTLE-TACOMA DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Posted Resume/Looked for a New Job Online in the past 30 days)

Play Video Games

21,041,380

/fndeed‘ Looking for a New Job

17,183,188

Plan to Buy a Used Vehicle ™
Plan to Buy/Lease New Vehicle
Use Online Dating Apps

Plan to Move next 12mos

‘indeed

LGBTQ+

Plan to Buy a House/Condo
Plan to Get Married

Plan to Go Back to School  SO&SSEL : |
still Attending College

Plan Birth of a Child

= P18+ SEATTLE-TACOMA DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

= P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for aNew Job Online in the past 30 days)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  QualIntab: 977 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. SO e a " al for Anything =
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"Lifestyle/Future Plans"

P18+ PHOENIX DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted
Resume/Looked for a New Job Online in the past 30 days)

Play Video Games

21,041,380

26.2%

/i‘ndeed Looking for a New Job

17,183,188

Plan to Buy/Lease New Vehicle
Plan to Buy a Used Vehicle T

Use Online Dating Apps
Plan to Move next 12mos

‘indeed

LGBTQ+

Plan to Buy a House/Condo

Plan to Go Back to School

Plan Birth of a Child

Still Attending College

2,250,103 3.4%
Plan to Get Married 1.976.8780%
¥ P18+ PHOENIX DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

H P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Posted Resume/Looked for aNew Job Online in the past 30 days)
PHOENIX DMA Scarborough R12026: Feb25-Feb26 Qual Intab: 603 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a, » al for Anything =
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 19 hours,
48 minutes and 12 seconds each week with All Forms of Media.

83.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 58 minutes each
week listening to All Local AM/FM Radio, representing 11.1% of total time spent with all forms of Media.

L 96.3%

Weekly

Reach %: Avg. H:M:S/week with All Forms of
= Media: Adults 18 or oider

Concurt
usage 56.3%

who are GENERATION-X UsA
"LATCHKEY KIDS" (Age 45~
59 Adults)

m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) m USA
USA  USAProjection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 6,049 USA Projection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 24,338 HUbbard Share of Everything
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA spend an average of 2 days, 15
hours, 13 minutes and 38 seconds each week with All Forms of Media.

89.7% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA spend an avg. of 9 hours and 3 minutes
each week listening to All Local AM/FM Radio, representing 12.9% of total time spent with all forms of Media.

X %
Weekly

Reach %: p— Avg. H:M:5/week with All Forms of
Media: Aduits 18 or older

Concurt
usage 50.1%

GEN-X "LATCHKEYKIDS”  USAGEN-X (P45-59)
(Pas-59) who Live in the “LATCHKEY KIDS"
CHICAGO, IL, DMA

M GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS" USA Projection USA Projection  USA  Qual Intab 6,049 HUbbard Share of Everything
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA spend an average of 2 days,
16 hours, 11 minutes and 27 seconds each week with All Forms of Media.

79.7% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA spend an avg. of 8 hours and 1

| minutes each week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.

e
Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

g 50.1%

GEN-X "LATCHKEY KIDS"™ USA GEN-X (P45-59)
(P45-59) who Live in the “LATCHKEY KIDS™
WASHINGTON, DC, DMA

B GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS" USA Projection USA Projection USA Qual Intab 6,049 Hubbar Share of Ever'ything
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA spend an average of 2 days, 23
hours, 9 minutes and 48 seconds each week with All Forms of Media.

77.9% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA spend an avg. of 9 hours and 16 minutes
each week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

Weekly
Reach %: 91L.2% Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

Concurt
usage 50.1%

GEN-X "LATCHKEYKIDS”  USAGEN-X (P45-59)
(Pas-59) who Live in the “LATCHKEY KIDS"
SEATTLE, WA, DMA

M GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS" USA Projection USA Projection ~ USA  Qual Intab 6,049 HUbbard Share of Everything
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| Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 12
hours, 39 minutes and 19 seconds each week with All Forms of Media.

80.8% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 47 minutes
each week listening to All Local AM/FM Radio, representing 11.7% of total time spent with all forms of Media.

..

Weekly
Reach %: Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

— 67:46 {03

Concur

Usage 50.1%
GEN-X "LATCHKEYKIDS" ~ USA GEN-X (P45-59)

(P45-59) who Live in the “LATCHKEY KIDS"
PHOENIX, AZ, DMA

5% of Totol
Weekly H:M:

Avg. Weekly
Hours:Minutes:

B GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA B USA GEN-X (P45-59) "LATCHKEY KIDS"

USA GEN-X (P45-59) "LATCHKEY KIDS" USA Projection

USA Projection ~ USA  Qual Intab 6,049 HUbbq rd Share of Everything
All Graphs and scefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e e for Anything
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 2 days, 3 hours,
16 minutes and 44 seconds each week with All Forms of Ad-Supported Media.

80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an avg. of 8 hours and 21 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 13.2% of total time spent with all forms of Ad-Supported Media.

B

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

53:30:50
concurr
usage 58.5%

who are GENERATION-X
“LATCHKEY KIDS" (Age 45-
59 Adults)

m who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) W USA

o Share of Everything
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA spend an average of 2 days, 0 hours,
47 minutes and 4 seconds each week with All Forms of Ad-Supported Media.

85.7% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA spend an avg. of 8 hours and 26 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 14.8% of total time spent with all forms of Ad-Supported Me
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA spend an average of 1 days,
22 hours, 59 minutes and 27 seconds each week with All Forms of Ad-Supported Media.

76.9% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA spend an avg. of 7 hours and 29
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-
Supported T

96.4%
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA spend an average of 2 days, 4
hours, 49 minutes and 45 seconds each week with All Forms of Ad-Supported Media.

75.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA spend an avg. of 8 hours and 6 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Med

Avg. H:M:5/week with All Forms of Ad-
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA spend an average of 1 days, 22
hours, 0 minutes and 56 seconds each week with All Forms of Ad-Supported Media.

78.3% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA spend an avg. of 8 hours and 22 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 14.2% of total time spent with all forms of Ad-Supported Me

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) spend an average of 7
hours and 19 minutes each day with All Forms of Ad-Supported Media. 80.8% listen to Local AM/FM
Radio for an avg. of 71.7 minutes/day. (Local Radio delivers 13.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA spend an average
of 6 hours and 58 minutes each day with All Forms of Ad-Supported Media. 85.7% listen to Local
AM/FM Radio for an avg. of 72.4 minutes/day({Local Radio delivers 14.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach} Adults 45 - 59 Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59
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Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA spend an
average of 6 hours and 42 minutes each day with All Forms of Ad-Supported Media. 76.9% listen to
Local AM/FM Radio for an avg. of 64.2 minutes/day.(Local Radio delivers 12.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 45 - 59 ~ Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59

(Averoge Week) Totol Persons: % Time spent:

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
Billboards & Signs Non-Premium Cable TV Billboards & Signs
Local TV Stations (Weekly Drivers) Networks (Weekly Drivers)

News/Weather/Sports (Websites/Apps)
68.1 58.7 735 56.5

remium
Cable TV Networks Local TV Stations Search

78.9 918 (Google,

Email/Text/\M/Zoom,etc. (Personal & Work)

Local AM/FM Radio m 33 8% A:f Hou}::::;nut::/d;::y :;rths .;.ll
rms o] ia.; Il
Fuesbook -m

Instagram Bing- !ns;zg;am
Facebook s . Facebook
48.2

Local TV Stations i
=< News/We Amazo Gam News/W
Non-Premium Cable TV Networks 9 ather/s... Email/Text/IN/Z _n es/Fa eather...
Instagram 50 oom,etc. Prime/ ntasy .
- GEN-X "LATCHKEVKIDS"  USA GEN-X (P45-59) Local AM/FM Radio B i Local AM/FM Radio (Personal & IMDb/ /Bett Groc | B
Games/Fantasy/Betting Sites (P45-58) who Live in the "LATCHKEY KIDS™ 68.8 (Wo T o 77.0 Work)... FireT... ing.. er.. a.
'WASHINGTON, DC, DMA * o =
Amazon Prime /IMDb/FireTV
= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA  GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA ® USA GEN-X (P45-59) "LATCHKEY KIDS"
 mUSAGEN-X(P45-50) "LATCHKEY KIDS"
Top-13 All Forms of Ad- Sug_gorted Media (Persons & % Reach): Adults 45 - 59 Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59
faverage week] Total Persons % Time Spent: [Averoi

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Ty
p—
SRR (e
Facebook m m Avg. Hours+Minutes/day with All
e e Forms of Ad-Supported Media:
oo TV Statons mm Adults 45 -59

Non-Premium Cable TV Networks

Billboards & Signs Non-Premium Cable TV Billboards & Signs
Local AM/FM Radio (Weekly Drivers) Networks (Weekly Drivers)
64.2 58.7 70.8 56.5
Non-Premium
Cable TV Networks Amazon Search Local TV Stations Email/Text/IM  saycch
76.1 Prime/IMDb/Fi | (Google, 88.4 £ % (Google,

reTV Bing, etc.] Sl ‘Bing, etc.)

32.7 273 Facebook t)eer 20.0
Facebook L aa

46.3 :
Shoppi | News/We News/We

7 e ng | ather/ Amazon ather/s...
Email/Text/IM/Z Instagra | (el — Prime/IMDb/Fir | fincl. | Instag
vaeité m Food/ | Grocer |G Local AM/FM Radio eTv Food/A| ram
(Personal &... 231 |[Auetio| y. |a 717 37.2 uctios| 19.7

Instagram 275 8 4 .
Gas Stations/ Convenience Stores | OREREE]
aenl AR GEN-X "LATCHKEY KIDS" USA GEN-X [P45-59)
Amazon Prime /IMDb/Fire TV mm (P45-59) wha Live in the "LATCHKEY KIDS"™
WASHINGTON, DC, DMA
Shospinginc. Food uctions Tivel tc) FERLOOVE MU

Local TV Stations
65.7

Groc... G

# GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA Ly " - o T X " "
B USA GEN-X (P45-59) "LATCHKEY KIDS" = GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA = USA GEN X(P45-59.) LATCHKEY KIDS' )

USA GEN-X (PA5-59) "LATCHKEY KIDS" USA Projection Share nfﬂ Everything
so P for Anything _

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection USA Qual intab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



| Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA spend an average
of 7 hours and 32 minutes each day with All Forms of Ad-Supported Media. 75.2% listen to Local
AM/FM Radio for an avg. of 69.6 minutes/day.(Local Radio delivers 11.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adult§ 45 -59 Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59
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Top-13 All Forms of Media (Persons & % Reach): Adults 45 - 59
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 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA

Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA spend an average
of 6 hours and 34 minutes each day with All Forms of Ad-Supported Media. 78.3% listen to Local
AM/FM Radio for an avg. of 71.8 minutes/day.(Local Radio delivers 14.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

51,075,245 or 80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day
representing 41.8% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,547,514 or 85.7% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL,
DMA listen to Ad-Supported Local AM/FM Radio for an average of 72.4 minutes every day
representing 43.6% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio

1,097,860 or 76.9% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the
WASHINGTON, DC, DMA listen to Ad-Supported Local AM/FM Radio for an average of 64.2 minutes

every day representing 39.7% of all time spent daily with Ad-Supported Audio.
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Avg. Week Ah' ﬁggio (Persons & % Reach): Adults 45 -59

Local AM/FM Radio

N

896

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59

% Time spent:
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793,777 or 75.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA,
DMA listen to Ad-Supported Local AM/FM Radio for an average of 69.6 minutes every day
representing 40.% of all time spent daily with Ad-Supported Audio.
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830,717 or 78.3% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ,
DMA listen to Ad-Supported Local AM/FM Radio for an average of 71.8 minutes every day
representing 42.3% of all time spent daily with Ad-Supported Audio.
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| 51,075,245 or 80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day
representing 41.8% of all time spent daily with Ad-Supported Audio.

Weekly 80.8%
Reach %

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

"Share of Ad-Supported Audio” - m

who are GENERATION-X UsA
"LATCHKEY KIDS" (Age 45-
% of Week 59 Adults)
Time Spen
Ad-Supj

27.1% 26.4%

15.4%

R“med'SI 075,24305,074,008 17,492,219/2,082,845

13.5% 178y 13.9% 14.6%

10.3%

77% 8.3% 9.1%  8.0% 62% 69% 75% g5
8.3% 8.4% 3.9% 2.8% 2.2%
. . 6.1% . 4.3% - 51/ --E_ o

Weekly
Total
Persons

[EET] E—
8,523,47035,038,600 8,802,41639,836,002 4 804, 39322 558,796 6,485,07724,925,847 5,087,21516,939,118 4,349,38220,604,900 4,106,31010,769,995 1,796,044 5,964,491
Local AM/FM Podcasts YouTube Music TV Music Spotify Pandora Amazon Music All Others iHeartRadio SiriusXm
P Radio Channels

usa USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 6,049

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything
USA Projection  Scarborough R1 2026:Jan 25-Mar26 ~ Qual Intab 24,333 .dl  for Anything

©

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



| 1,547,514 or 85.7% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL,
DMA listen to Ad-Supported Local AM/FM Radio for an average of 72.4 minutes every day
representing 43.6% of all time spent daily with Ad-Supported Audio.
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| 1,097,860 or 76.9% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the

WASHINGTON, DC, DMA listen to Ad-Supported Local AM/FM Radio for an average of 64.2 minutes
every day representing 39.7% of all time spent daily with Ad-Supported Audio.
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| 793,777 or 75.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA,
DMA listen to Ad-Supported Local AM/FM Radio for an average of 69.6 minutes every day
representing 40.% of all time spent daily with Ad-Supported Audio.
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| 830,717 or 78.3% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ,
DMA listen to Ad-Supported Local AM/FM Radio for an average of 71.8 minutes every day
representing 42.3% of all time spent daily with Ad-Supported Audio.
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51,075,245 or 80.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Country, and Pop Contemporary Hit Radio.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 45 - 59

{Average week)
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1,547,514 or 85.7% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Album Adult Alternative, and
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Local AM/FM Radio Formats (Persons & % Reach): Adults 45 - 59

(Averoge Week)
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. 1,097,860 or 76.9% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC,
DMA listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, All News, Classic Hits,
Adult Contemporary, and Country.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 45 - 59

{Average week)
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793,777 or 75.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Pop
Contemporary Hit Radio, Country, and Alternative.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 45 - 59

{Average week)
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830,717 or 78.3% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Adult Hits, and Classic Rock.
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' 41,144,370 or 65.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations for an average of 88.4 minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 45 - 59
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m GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA

1,339,591 or 74.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL,
DMA watch Ad-Supported Local TV Stations for an average of 85.3 minutes every day representing
34.7% of all time spent daily with Ad-Supported Video.

'Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59

Non-Premium Cable TV
Networks
60.4

Amazon Hulu/H

Prime/IM _ dl+
Db/FirenV | TikTok . e
21.6 16.2

YouTube AppleT

Local TV Stations Video Y*,be
89.0 171 o,Plu...

Amazon

Prime/IMDBb/ \otfiix

FireTV... 246

Roku + AppleTV

Local TV Stations The +,fubo,P
91.8 Roku... luto,T...

Hulu/H
ulu +...

Non-Premium Cable TV
Networks
735

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA

B USA GEN-X (P45-59) "LATCHKEY KIDS"

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 45 - 59

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.
Peacock

Paramount+

Netflix

Roku + The Roku Channel
Disney+

Premium Cable TV Networks

USA GEN-X (PA5-59) "LATCHKEY KIDS"
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Total Persons:

44 65.1%

cLes:
oasaze

PPRIERS, M7
-H!-

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 45 - 59

GEN-X "LATCHKEY KIDS"
(P45-59) who Live in the

USA GEN-X (P45-59)
"LATCHKEY KIDS"

CHICAGO, IL, DMA
M GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA
USA Projection

. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59

i

m

Amazon
Non-Premium Cable TV Prime/IMD
Networks b/FireTv
579 315

Netflix Apple
9.2 TV+..

YouTub
e Video

Hulu/H
85.3 17.0 16.2 ulu +...

Local TV Stations TikTok

Amazon
Non-Premium Cable TV Prime/IMD
Networks b/FireTV
70.8 37.2

ApplelV Hulu/H
+fubo... ulu +...
YouTube TikT
Local TV Stations Video 13 Netflix
88.4 20.7 13.1 9.6

 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA

USA Projection  USA  QuadlIntab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

m USA GEN-X (P45-59) "LATCHKEY KIDS"

l: ® Share of Everything

for Anything i



l 830,058 or 58.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON,
DC, DMA watch Ad-Supported Local TV Stations for an average of 65.7 minutes every day
representing 26.3% of all time spent daily with Ad-Supported Video.
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Avg. Week A{L}ﬁﬂgo (Persons & % Reach): Adults 45 - 59
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' 523,197 or 49.5% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA,
DMA watch Ad-Supported Local TV Stations for an average of 103.9 minutes every day representing
30.8% of all time spent daily with Ad-Supported Video.
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' 699,099 or 65.9% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ,
DMA watch Ad-Supported Local TV Stations for an average of 71.6 minutes every day representing
34.1% of all time spent daily with Ad-Supported Video.
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41,144,370 or 65.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations for an average of 88.4 minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.
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1,339,591 or 74.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL,
DMA watch Ad-Supported Local TV Stations for an average of 85.3 minutes every day representing
34.7% of all time spent daily with Ad-Supported Video.
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830,058 or 58.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON,
DC, DMA watch Ad-Supported Local TV Stations for an average of 65.7 minutes every day
representing 26.3% of all time spent daily with Ad-Supported Video.
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523,197 or 49.5% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA,
DMA watch Ad-Supported Local TV Stations for an average of 103.9 minutes every day representing
30.8% of all time spent daily with Ad-Supported Video.
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699,099 or 65.9% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ,
DMA watch Ad-Supported Local TV Stations for an average of 71.6 minutes every day representing
34.1% of all time spent daily with Ad-Supported Video.
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' 41,144,370 or 65.1% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local
News - Evening, Local News - Morning, Movies, and Dramas.
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1,339,591 or 74.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL,
DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News -
Evening, Sports, Local News - Morning, Dramas, and Movies.
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830,058 or 58.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON,
DC, DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local
News - Evening, Local News - Morning, Dramas, and Game Shows.
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523,197 or 49.5% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA,
DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Local News - Morning, Movies, and Dramas.
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[ 699,099 or 65.9% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ,
DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News -
Evening, Local News - Morning, Dramas, and Movies.
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[ 47,828,809 or 75.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Social Media for an average of 123.7 minutes every day representing
23.8% of all time spent daily with Ad-Supported Digital Media.
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[ 1,404,710 or 77.8% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL,
DMA use Ad-Supported Social Media for an average of 113.7 minutes every day representing 24.%
of all time spent daily with Ad-Supported Digital Media.
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[ 1,013,911 or 71.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the
WASHINGTON, DC, DMA use Ad-Supported Social Media for an average of 131.9 minutes every day
representing 26.4% of all time spent daily with Ad-Supported Digital Media.
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750,215 or 71.% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA,
DMA use Ad-Supported Social Media for an average of 114. minutes every day representing 19.9%
of all time spent daily with Ad-Supported Digital Media.
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821,724 or 77.4% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ,
DMA use Ad-Supported Social Media for an average of 123.9 minutes every day representing 26.5%
of all time spent daily with Ad-Supported Digital Media.
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47,828,809 or 75.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Facebook for an average of 43.2 minutes every day representing 35.% of
all time spent daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,404,710 or 77.8% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL,
DMA use Ad-Supported Facebook for an average of 40.5 minutes every day representing 35.6% of all
time spent daily with Ad-Supported Social Media.

Avg. Week All Social Media [Persons & % Reach): Adults 45 - 59 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59
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- 1,013,911 or 71.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the
WASHINGTON, DC, DMA use Ad-Supported Facebook for an average of 46.3 minutes every day
representing 35.1% of all time spent daily with Ad-Supported Social Media.
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- 750,215 or 71.% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA,
DMA use Ad-Supported Facebook for an average of 37.3 minutes every day representing 32.8% of all
time spent daily with Ad-Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59
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770,747 or 72.6% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ,
DMA use Ad-Supported Facebook for an average of 42.5 minutes every day representing 34.3% of all
time spent daily with Ad-Supported Social Media.
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| 47,828,809 or 75.7% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) use Ad-Supported Facebook for an average of 43.2 minutes every day representing 35.% of
all time spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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1,404,710 or 77.8% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL,
DMA use Ad-Supported Facebook for an average of 40.5 minutes every day representing 35.6% of all
time spent daily with Ad-Supported Social Media.
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1,013,911 or 71.1% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the
WASHINGTON, DC, DMA use Ad-Supported Facebook for an average of 46.3 minutes every day
representing 35.1% of all time spent daily with Ad-Supported Social Media.
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750,215 or 71.% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA,
DMA use Ad-Supported Facebook for an average of 37.3 minutes every day representing 32.8% of all
time spent daily with Ad-Supported Social Media.
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770,747 or 72.6% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ,
DMA use Ad-Supported Facebook for an average of 42.5 minutes every day representing 34.3% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,054,336;
Local Radio: 3,225,938; Social Media: 2,998,023; Non-Prem. Cable: 1,426,170; Local TV:
1,303,874 reaching Adults 18 or older who are GENERATION-X "LATCHKEY KID
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 116,871;
Local Radio: 97,566; Social Media: 88,561; Local TV: 41,307; Non-Prem. Cable: 40,218
reaching Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 82,222;
Local Radio: 69,060; Social Media: 65,437; Non-Prem. Cable: 33,736; Local TV: 23,430
reaching Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHIN
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 66,535;
Local Radio: 50,109; Social Media: 43,172; Non-Prem. Cable: 19,813; Local TV: 16,401
reaching Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTL
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 85,525;
Social Media: 58,221; Local Radio: 52,784; Non-Prem. Cable: 30,231; Local TV: 28,666
reaching Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENI
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56,181,486 or 88.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
Adults) spend an average of 56.5 minutes per day driving, seeing Billboards and Signs. 67.5% Listen
to Local Radio Stations Out-of-Home for an average of 43.4 minute
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V 1,571,165 or 87.% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL,
DMA spend an average of 43.2 minutes per day driving, seeing Billboards and Signs. 71.7% Listen to
Local Radio Stations Out-of-Home for an average of 43.8 minu

Top-13 Out—of -Home Media (Persons & % Reach): Adults 45 - 59
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V 1,241,501 or 87.% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON,
DC, DMA spend an average of 58.7 minutes per day driving, seeing Billboards and Signs. 64.3% Listen
to Local Radio Stations Out-of-Home for an average of 38.9 m

Top-13 Out-of-Home Media (Persons & % Reach): Adults 45 - 59
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7 924,833 or 87.6% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA,
DMA spend an average of 47.8 minutes per day driving, seeing Billboards and Signs. 62.8% Listen to
Local Radio Stations Out-of-Home for an average of 42.1 minut

Top-13 Out-of-Home Media (Persons & % Reach): Adults 45 - 59

{average week) Total Persons:
Grocery Stores 96.4%
Bilboards 8 Signs (Weekly rives) e —

Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores

Shopping Malls A
Restaurants & Bars Avg. Hours+Minutes/day with Out- m
S of-Home Media: Adults 45 - 59 m
SiriusXM Al
Drug Stores A
spotify [
Owned Music m T

W GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59
- (Averoge 0oy

Walking in Towns,
Cities, Downtown
Areas
232

Shopping Malls
18.6

AM/FM Radio

48.2 Drivers)

56.5
Podcasts
SiriusXM 11.0

172

YouTube | Spo
Grocer | Music | tify
Restaurants & | ¥ 8.2 45
Bars Stores
14.8 9.8

Billboards & Signs (Weekly
Drivers)
47.8

AM/FM Radio
46.6

Walking in Towns,
Cities, Downtown
Areas
20.8

Shopping Malls
18.8

Billboards & Signs (Weekly

Owned
Music
102

Grocery
Restaurants Stores
& Bars

148

Podca
SiriusXm sts
14.8 9.5

M GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA

M USA GEN-X (P45-59) "LATCHKEY KIDS"

»
y
i
£
H

{average week)
Grocery Stores

Top-13 Ad-Supported Out-o_f-Home Media (Persons & % Reach): Adults 45 - 59

o
ks

=& (D0 (5] w
oo [ Ind i e [
REEEE

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown... 81
AM/FM Radio

Gas Stations/Convenience Stores

st e
Restaurants & Bars mm. Avg. Hours+Minutes/day with Ad-
Podcasts — Supported Out-of-Home Media:
R e ez o s

Drug Stores

- e I
I~ N

Retail Stores A 772 cas m -
Concurrent o
Movie Theaters 7,755,681 mﬁ Usage %: .
. - GEN-X "LATCHKEY KIDS"  USA GEN-X (P45-59)
TV Music Channels  BPEBATBR mﬁ (P45-59) who Livein the ~ "LATCHKEY KIDS"
e & SEATTLE, WA, DMA
YouTube Music

2SS R 0.

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA

USA GEN-X (P45-59) "LATCHKEY KIDS" USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

o
=

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59
(averoge oay

Walking in Towns,
Cities, Downtown
Areas
23.2

Shapping Malls
18.6
Billboards & Signs (Weekly
Drivers)

47.8 Drivers)

Grocery 56.5

Stores
9.8

Restaurants & | podcasts

Bars 10.3

14.8 -

Retail

Stores
7.6

YouT
ube
Music
7.6

Movie
Theaters
133

AM/FM Radio
43.4

AM/FM Radio

421 Gas...

Walking in Towns,
Cities, Downtown
Areas
20.8

Shopping Malls
188

Billboards & Signs (Weekly

Grocery
Stores
9.5

RESENTEN
& Bars
14.8

Podcasts
9.6

YouTube G
] Music as
7.2 S..

Retai

Movie Stor
Theaters es
137 7.2 W.. Dr.

¥ GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA

USA Projection USA Qual Intab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

B USA GEN-X (P45-59) "LATCHKEY KIDS"
® Share of Everything

i for Anything 5




Top-13 Out-of-Home Media (Persons & % Reach): Adults‘45 -59
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7 957,664 or 90.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ,
DMA spend an average of 80.7 minutes per day driving, seeing Billboards and Signs. 65.4% Listen to
Local Radio Stations Out-of-Home for an average of 43.5 minut
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56,181,486 or 88.9% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)

spend an average of 56.5 minutes per day driving, seeing Billboards and Signs representing 37.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Time Spent with Ad-Supported Out-of-Home Media.

1,571,165 or 87.% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA
spend an average of 43.2 minutes per day driving, seeing Billboards and Signs representing 30.2% of all
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1,241,501 or 87.% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC,
DMA spend an average of 58.7 minutes per day driving, seeing Billboards and Signs representing 39.5% of
all Time Spent with Ad-Supported Out-of-Home Media.
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Weekly
Reach %

87.6% 88.9%

924,833 or 87.6% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA
spend an average of 47.8 minutes per day driving, seeing Billboards and Signs representing 33.8% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 45 - 59
"Share of Ad-Supported OOH Media"

GEN-X “LATCHKEY KIDS" USA GEN-X (P45-59)

91.2%

77.1% (P45-59) who Live in the "LATCHKEY KIDS"
SEATTLE, WA, DMA
67.5%
9% of Weekly
Time Spent
Ad-Supp
00H Media:
32.2% 33.3% 32.2%
23.9% 23.1%
11.5%
7.3% )
Weekly 6.9% 6.1% 6.0% 6.4% 6.4%
Total o
Persons o —— I —
Reached: g s B ine®  CAKI/IM Rads  Walkingin Towns Grocery Stares Restatirants & Bars. "Bodcasts .- PublicTransit . Stadiums & Arenas “Rirports
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported

OO0H Media:
R sos BUER oo BEEEE cos TR o5 WRTEN oo JRURE 1ac JRUEHE oo JETER 1a0 JERE oo QRN o |

¥ GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA

USA GEN-X (P45-59) "LATCHKEY KIDS" USA Projection

2026: Mar25-Mar26

Scarboroygh ugl Intab i
Al Gmpﬁs ﬂf‘l’g gae 'a.0i Data Modeling Copyright © 2026 ﬁug[mm? Breadcasting, Inc. LLC. All rights reserved. * Share of Everything

USA Projection USA  Qudlintab 6049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59}



957,664 or 90.2% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA
spend an average of 80.7 minutes per day driving, seeing Billboards and Signs representing 46.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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1,571,165 or 87.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 43.2 minutes per day driving an average of 25.1 miles each day and are 52.%
more likely to use Route 38 (Roosevelt Road) than the Metro ave

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,241,501 or 87.% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 58.7 minutes per day driving an average of 34.2 miles each day and are 75.1%
more likely to use Route 210/Indian Head Highway than the Metr

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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| 924,833 or 87.6% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 47.8 minutes per day driving an average of 27.8 miles each day and are 57.8%
more likely to use Canyon Road East than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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957,664 or 90.2% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
spend an average of 80.7 minutes per day driving an average of 46.9 miles each day and are 35.2%
more likely to use Thomas Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who are GENERATION-X “LATCHKEY KIDS” (Age 45-59 Adults))
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persons:

15,066,965 or 23.8% of Adults 18 or older who are GENERATION-X "LATCHKEY KIDS" (Age 45-59
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Avg. Week All Print Media (Persons & % Reach): Adults 45 - 59
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1L0

Wall Street journal (Daily)
9.3

USA Today (Daily)
9.2

Local Daily
Newspaper(s)
(Daily+Sunday) Magazines
84 8.1

Local Daily Newspaper(s)
(Daily
7.8
Direct
Mail
Advertisin
g
{excluding
Catalogs)
7

MNew York Times (Daily)
7.6 -3

M USA GEN-X (P45-59) "LATCHKEY KIDS"
USA GEN-X (P45-59) "LATCHKSEJ"KI SK'( E}ISA Projection

All Graphs and soefo.ai Dota Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Age: 45-

USA Projection

USA Qual Intab 6,049

49 OR Age: 50 - 54 OR Age: 55 - 59)

m GEN-X "LATCHKEY KIDS" (P45-59) who Live in the CHICAGO, IL, DMA

m USA GEN-X (P45-59) "LATCHKEY KIDS"

soefa.ai

® Share of Everything
for Anything .



Avg. Week All Print Media (Persons & % Reach): Adults 45 -59

Local Daily (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)
New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

All Local Weekly Newspapers

Magazines

Total persons:

Avg. Hours+Minutes/day with All
Print Media: Adults 45 - 59

GEN-X “LATCHKEY KIDS™ (PEEWGEN-XWISES] “LATCHI

m- b1 o e n the WASINGTON,
(ass 2 i o

# GEN-X "LATCHKEY KJDS” (Pas-59) wm Live in the WASHINGTON, DC, DMA
mUSA

290,369 or 20.3% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON,
DC, DMA read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day
representing 29.6% of all time spent daily with All forms of Print

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59

% Time Spent:

Local Daily
Newspaper(s) (Sunday)
11.8

USA Today (Daily) Magazines
10.2 8.8

Local Daily
Newspaper(s)
(Daily+Sunday)
8.6

New York Times
(Daity)
8.4

Wall Street Journal
(Daily)
1L5

Direct Mail
Advertising
(excluding
Catalogs)
65

57 Local Daily
Q.84 New York Times Newspaper{s)
(Daily+Sunday) {

0.3% 103

Local Daily
Newspaper(s)
(Daily+Sunday)
8.4

USA Today (Daily)
9.2

Local Daily
Newspaper(s)
Magazines il

New York Times 81

(Daily+Sunday)
9.3

Direct Mail

Advertising

{excluding

Catalogs)
2.3

Catalogs

Local Daily s

Newspaper(s) Wall Street Journal New York
{sunday) (Daily) Times (Daily)

118 9.3 74 Al

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA

® USA GEN-X (P45-59) "LATCHKEY KIDS"

Totol persans:

Avg. Week Ad-Supported All Print Media (Persons & % Reach) Adults 45 - 59

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

wall Street Journal (Daily)

USA Today [Daily)

Catalogs

All Local Weekly Newspapers
Magazines

Books

USA GEN-X (P45-59) * LATCSP?KEY KI

"1 757014 2.3
PR
P §:0%

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA

GEN-X [P45-59) "LATCHKEY KIDS"
5” USA Projection

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 45 - 59

GEN-X "LATCHKEY KIDS" (P45-
59) who Live in the
WASHINGTON, DC, DMA

[ 0:12
USA GEN-X (P45-59)
“LATCHKEY KIDS"

2.5%
2.4%

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broodeasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Print Media (% Time Spent & Av

S Time Spent:

vg. Minutes/day Spent): Adults 45 - 59

13.4%

USA Today (Daily}
10.2

Magazines
8.8
New York Times.
(Sunday)
122

Wall Street
Journal (Daity)

Local Daily
Newspaper(s) (Daily
8.1

Local Daity
Newspaper(s)
(Sunday)
1.3

Direct Mail
Advertising
(excluding Catalogs)
65

‘
19,454

Mew York Times (Daily)
84

Local Daily
Newspaper(s)
(Daily+Sunday) Magazines

Local Dai
3! 84 8.1

Newspaper(s)
(Sunday)
118

Local Daily Newspaper(s)
(Daily
7.8

Wall Street journal (Daily)
9.3

Direct
Mail
Advertisin
E
New York Times. {excluding
(sunday) USA Today (Daily) New York Times (Daily)  Catalogs)
1L0 9.2 7.6 7.3

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the WASHINGTON, DC, DMA

USA Projection USA Qual Intab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

 USA GEN-X (P45-59) "LATCHKEY KIDS"
® Share of Everything



Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)

Total persans:

293,609 or 27.8% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA,
DMA read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day
representing 30.% of all time spent daily with All forms of Print Medi

Avg. Week All Print Media (Persons & % Reach): Adults 45 - 59

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59

% Time Spent:

Local Daily Newspaper(s) (Daily 20.4% m Local Daity NLu(sI Dail': :
. 17 © Wall Street Journal | Newspaper(s) : EWERapE(S)
Local Daily Newspaper(s) (Sunday) (Dsiy) (DR Ryisarda USA Today (Daily) (Daily+Sunday)
9.1 86 o a
Books 2]
New York Times (Daily+Sundat
New York Times (Daily) Avg. Hours+Minutes/day with All m Nlm'.al Dai ilg: : ?::fr::.:‘: Newspaper(s)
i ia: ‘ ewspaper(s] =
T ] Print Media: Adults 45 - 59 m [ —— Baki s New York Times Magsa.?lwm‘s
L 644 (Daily+Sunday} 7.8 78 (Daily+Sunday)
9.1 93
Wall Street Journal (Daily) 99
USA Today (Daily)
catalogs s Local Daily Local Daily Advertising C“;';gs
GEN-X "LATCHKEY KIDS" (P45-59)SA GEN-X (P45-53) "LATCHK 2 Newspaper(s) New York Newspaper(s) Wall Street Journal New York (excluding s
All Local Weekly Newspapers who Live in the SEATTLE, WA, KIDS™ 0.0 (Sunday) Times (Daily) | Magazines {sunday) (Daily) Times (Daily)  Catalogs)
2.6% DMA e 12.1 9.1 7.3 6.8 118 93 76 7.3 All.
T s

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEA

TTLE, WA, DMA

W USA GEN-X (P45-59) "LATCHKEY KIDS"

- mUSAGEN-X(P45-59) "LATCHKEY KIDS"
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 45 - 59

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)

Total persons:

23.8%

Avg

Day Ad-Supported Print Media (% Time Spent & Av.

g. Minutes/day Spent): Adults 45 - 59

kb et . —TT
Local Daily Newspaper(s) (Sunday) 12 711 146 20.1% uumn_!ul Nlmal o:,il\'v ’
" Newspaperis] lewspaper(s 5
New York Times Daily+Sunday) mw Urcai Dy m-s.mn (D;xialv Local Daily Magsa;mn
i Newspaper(s) g Newspaper(s) 5
m 12.1 1.8
New York Times (Sunday) a m
2 Avg. Hours+Minutes/day with Ad-
Wall Street Journal (Daily) mm Supported Print Media: Adults 45 - 59 ig usa I’m;a:malm Direct Mall Advertising Wall Street Jgn;mal (Daily)  Local Daily Newspaperls)
. xy - (excluding Catalogs) . {Daily
s EOIEARE ‘

Direct
Mail
Advertisin
£
{excluding

cataogs
A0 ubil

All Local Weekly Newspapers

New York Times.
Magazines m- 22"‘59? GEN-X "LATCHKEY KIDS" (P45- USA GEN-X (P4559) (Sunday) Wall Street Journal (Daily) | New York Times (Daily) (Sunday) USA Today (Daity) New York Times (Daily) Cataiogs)
59) who Live in the SEATTLE, “LATCHKEY KIDS" 10.9 9.1 73 68 1.0 9.2 76 .3
oo P 33 o -

New York Times

Magazine

™ GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA

W USA GEN-X [P45-59 LATCHKEVKIDS
USA GEN-X (P45-59) LATCHKEYKI 5" 4 b

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasrmg, Inc. LLC. All rights reserved.

= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the SEATTLE, WA, DMA ® USA GEN-X (P45-59) "LATCHKEY KIDS"

® Share of Everything

USA Projection USA Qual Intab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Avg. Week All Print Media (Persons & % Reach): Adults 45 - 59

Total persans:

% Time Spent:

295,977 or 27.9% of Adults 45 - 59 GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ,
DMA read Direct Mail Advertising (excluding Catalogs) for an average of 8. minutes every day
representing 27.5% of all time spent daily with All forms of Print

Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 45 - 59

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Sunday)

Books

12

s

New York Times (Daily+Sunday)

New York Times (Daily) Avg. Hours+Minutes/day with All

Print Media: Adults 45 - 59
New York Times (Sunday)
Wall Street Journal (Daily)

USA Today (Daily)

‘GEN-X "LATCHKEY KIDS" (P45-59)SA GEN-X (P45-59) “LATCHK
who Live in the PHOENIX, AZ, KiDS™
DMA

Catalogs

o o
o o e | ES
SR TR TR TER TR TR T e 8 [

All Local Weekly Newspapers

Magazines

New York Times
(Daily+Sunday)
9.2

Local Daily
Newspaper(s)
(Daity+Sunday)
Magazines 85
10.2

Local Daily
Newspaper(s) Newspaperl(s)
(Sunday) {Daily
12.1 92 .7

Local Daily

Wall Street Journal

(Daily)

85

Direct Mail
Advertising
(excluding
Catalogs)
8.0

New York
Times (Daily)
7.4

Local Daily
Newspaper(s)
(Sunday}
118

Local Daily
Newspaper(s)
(Daily+Sunday)
8.4

USA Today (Daily)
92

Local Daily
Newspaper(s)
Magazines (Daily

New York Times 81 78

(Daity+Sunday)
93

Direct Mail
Advertising
New York (excluding
Times (Daily) Catalogs)
7.6 7.3

Catalogs

Wall Street Journal 3

(Daity)
9.3 Al

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA
W USA GEN-X (P45-59) "LATCHKEY KIDS"

® GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA

W USA GEN-X (P45-59) "LATCHKEY KIDS"

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 45 - 59

Total persons: % Time Spent.

Avg.

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 45 - 59

Local Daily Newspaper(s) (Daily+Sunday)

R
m__m.
USA Today (Daily) mm
coors
All Local Weekly Newspapers . “

Magazines m z 4% GEN-X "LATCHKEY KIDS" (P45-

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)
New York Times (Daily)

New York Times (Sunday)

Avg. Hours+Minutes/day with Ad-

wall Street Journal (Daily) Supported Print Media: Adults 45 - 59

[ 0:1Z2 |
USA GEN-X (P45-55)
“LATCHKEY KIDS"

m
m
m
M

Socis _ g:g& 59) who Live in the PHOENIX,

Magarines

10.2 Wall Street
Journal (Daily)
85

Local Daily
Newspaper(s)
(Sunday)
12.1

USA Today (Daily)
82

New York Times

Local Daily Newspaper(s)
(Sunday) (Daily
11.0 9.2 7.7

Local Daily

Newspaper(:
(Daily+Sunday)
85

Direct Mail Advertising
(excluding Catalogs)
8.0

s)

New York

Times

(Daily)

74

Local Daily
Newspaper(s)
(Sunday)
118

New York Times
(Sunday)
1.0

‘Local Daily

(DailysSunday)
84

Magazines

Wall Street Journal (Daily)  Local Daily Newspaper(s)
9.3 (Daily
7.8
Direct
Mail
Advertisin
g
{excluding
Catalogs)
73

USA Today (Daily)
9.2

MNew York Times (Daily)
7.6

AZ, DMA
¥ GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA

W USA GEN-X [P45-59] LATCHKEY KIDS™
USA GEN-X (P45-59) LATCHKEYKID?J b ection
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= GEN-X "LATCHKEY KIDS" (P45-59) who Live in the PHOENIX, AZ, DMA

USA Projection USA Qual Intab 6,049

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)

m USA GEN-X (P45-59) "LATCHKEY KIDS"
® Share of Everything



“Advertising Actions"

P18+ GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought
past 3mos Due to Ads on %)

107,409,961 39.3% [
Websites grprem 35.6%
Direct Mail grrrmeyn 29.2%

Broadcast, Cable, & Sat TV

Social Media

63,738,660 23.3%

Local AM/FMRadio  wreryyer 15.6%

Local Broadcast TV gmyropes 14.7%
Cable TV Networks grrirre, 14.1%

—
Bewspapsi

m P18+ GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26 Qualintab: 6049

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e fa . al for Anything =

Video Streaming Services

Podcasts

Billboards

Audio Streaming Services

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



"Advertising Actions"

P18+ CHICAGO DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

| 26,582,092 42.0%

Websites | 23,576,817

Dt Mall o
B e, B T ——— 772

Local Broadcast TV 10,559,447 16.7%

Social Media

Local AM/FM Radio

Cable TV Networks

[ 10,552,011 16.7%

Video Streaming Services

| 10,120,354 16.0%

Billboards ' e
| 7.209.900 11.4%

Podcasts [ & 344002 T

Audio Streaming Services

| 6.804.881 10.8%

Newspapers | 6 738 364 10.7%

¥ P18+ CHICAGO DMA GENERATION-X"LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mogDue to Ads on %)
CHICAGO DMA Scarborough R12026: Feb25 Feb26 Quallntab: 1017 Soe a al Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything o

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Social Media

Websites
Broadcast, Cable, & Sat TV
Direct Mail

Cable TV Networks

"Advertising Actions”

P18+ WASHINGTON, DC DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

26,582,092 42.0%

23,576,817 37.3%

15,825,353 25.0%

17,164,589 ' 27.9%

10,552,011

Local AM/FM Radio

2,036,984

Local Broadcast TV

Video Streaming Services
Podcasts

Billboards

Audio Streaming Services

Newspapers

10,559,447 16.7%

10,120,354 16.0%

8,344,902

7,209,900

: WASHINGTON, DC
6,804,881 10.8%

6,738,364 10.7%

m P18+ WASHINGTON, DC DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

WASHINGTON, DC DMA  Scarborough R1 2026: Mar25-Mar26  QualIntab: 1481 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ SEATTLE-TACOMA DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

26,582,002 42.0%
23,576,817 37.3%

17,164,589 27.2%

16.0%

Local AM/FM Radio

12 036 984

Podcasts
Newspapers
Billboards

Cable TV Networks
Local Broadcast TV

Audio Streaming Services

SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 977

8,344,902 13.2%

6,738,364 T 10.7%
7,200,900 11.4%
16.7%

L SEATTLE-TACOMA
10,559,447 16.7%

6,804,881 10.8%

m P18+ SEATTLE-TACOMA DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE: GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

* Share of Everything

All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. s 0 e a, . al for Anything «

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



Websites

Social Media
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ PHOENIX DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

23,576,817 37.3%
26,582,092 42.0%
17,164,589 27.2%

15,825,353 25.0%

Local AM/FM Radio

12,036,984 19.0%

Audio Streaming Services
Local Broadcast TV
Podcasts

Cable TV Networks

Video Streaming Services

6,804,881 10.8%

10,559,447 16.7%

8,344,902 13.2%

10,552,011

10,120,354

Billboards A4S PHOENIX
Newspapers e T
P18+ PHOENIX DMA GENERATION-X "LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ USA AVERAGE: GENERATION-X"LATCHKEY KIDS" (Age 45-59 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R12026: Feb25-Feb26 Quallintab: 603 ? Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything ©

Age: 45-49 OR Age: 50 - 54 OR Age: 55 - 59)



